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A growing need for quality journalism




Trust begins with the source

Trust is built on facts: independent critical journalism and impactful
(research) stories . The added value of a reliable news brand: the NRC brand
creates more positive and distinctive associations
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NRC Portfolio
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A firm belief in the value of unique journalism
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NRC in figures

3.2 million
Listeners and readers are reached monthly by NRC via digital, audio and print

1,3 million 230.000 3 2 million
Dutch people read the Dutch people are reached i
NRC-newspaper on paper or daily by NRC through Listensior
digitally digital newsletters NRC-podcasts

Source: NPMM DGM 2023-1
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Involved decision-makers and policymakers

AB1 hbo+* w1 B2B

77% 51% 16% ‘
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Selectivity 149 Selectivity 194 Selectivity 197 Selectivity 173
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Source: NOM NPMM 2023/,
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NRC reaches highly-educated, affluent readers

13+ 1.306.000
Selectivity
13+ ABI 993.000 Ve
13+ ABI1 higher ed i} Selectivity
8 841.000 203

Source: NOM NPMM 2023

13+ 2.906.000
13+ AB1 1.741.000
13+ AB1 higher ed g BpJo [sX010]0]

Selectivity

116

Selectivity

130
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Male/female ratio

nrc.nl 53% 47%

NRC (print) 56% 44%

H Male N Female

Source: NOM NPMM 2023-]]
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Age group breakdown

NRC (print) 074 25% 23% 17%

nrc.nl Ppl7A 26%

H<18 N 18-34 H 35-54 W 55-64 65+

Source: NOM NPMM 2023
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NRC Weekdays

Independent, high-quality newspaper with
in-depth coverage and analysis of national
and international news.

A Distributed Monday-Friday
A 80% of the target audience is in the AB1 demo
A NRC Doordeweeks' reach: 461.000

A Reading time: 50 minutes

Source: NPMM DGM 2023-1, print including digital reach

‘Toegenomen spanning’ |
en ambtenarij, topoverle

RECHTLPRAAN

Rechter staat onder grote druk
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NRC Weekend

Newspaper for the mind and soul featuring
current affairs, in-depth coverage and
analysis in the supplements Opinion &
Debate, Economy, Science and Life.

A Distributed on Saturday

A 77% of the target audience is in the AB1 demo
A Proven effective branded content

A NRC Weekend's reach: 737000

A Reading time: 62 minutes

Source: NPMM 2023 - 11, print including digital reach
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NRC Performance
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European

News ‘%mger

NRC - a newspaper that completely abandons the image of the “good old newspaper” and
has a young, contemporary look in print and online.

Rob de
zeehond
was altijd
weer op
zoek naar
de mens

sasouroarnes

Gevreesde spionagesoftware =TT =
Predator: ‘made in the EU’ =

S———
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European Newspaper of the year
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“Our good old newspaper”
- that's a phrase that won't
come to mind with “NRC".
The choice of typography,
photographs and illustrations
creates an overall impression
that is young, dynamic and
forward-thinking.

European

News &mger

Jury statement

NRC - anewspaper that completely abandons the image of the “good old newspaper” and

has a young, contemporary look in print and online.

With its modern print look, it goes without
saying that it also publishes on all
channels on the web including social
media and podcasts.

Asin the past, NRC also won a number of
awards in the online categories at this year's
European Newspaper Award.

Back in the days, when NRC was published in
full format, it was mainly known as a business
newspaper called NRC Handelsblad. Nothing
has remained of that.

Thanks to the tabloid format, new content
and new design, it is now possible toreach
many other Dutch people as well as
business people.

99
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NRC's Best Performance

Most-

Most listened

Additional

Highest in Longest

Reading

Tl'l.lSt Reach News Time

Podcast

[
S +81% #1 50 min
NRC Doordeweeks
{
68 min
S— NRC Weekend
Source: Reuters NMO NMO N

_nre)



NRC Magazine
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NRC Magazine

MAGAZINE ™|

691.200

readers each month

Source: NPMM 2023 - 11, print including digital reach

Edition

#15
#16
#17
#18
#19
#20
#21
#22
#23
#24

Month

February
March
April
May
June
July
September
October
November
December

Theme

Pets
Lifestyle & Fashion
Design
Fragrance
Time
Literature
Lifestyle & Fashion
Design
Beauty
Holidays
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NRC combines volume and efficiency
in the target audience W1, W2

4 317.800 | 13.700 X U1

nre
8 e
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MAGAZINE I':;L“:t:ﬂlic' C.:)l‘
NRC Magazine reaches 331.000 FD Persoonlijk reaches 47100
readers in the target audience W1,2 readers in the target audience W1,2

29% of the FD Persoonlijk readers are also reached through NRC Magazine
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NRC Online

nrc.nl provides 24/7 news coverage where
NRC reporting is presented in a clear,
accessible and straightforward fashion.

A Monthly reach: 3.2 million unique readers
A Avg reading time: 3 minutes
A Page views per month: 82 million

A Newsletters with high engagement and open ratio

Source: NPMM 2023 - [, print including digital reach
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NRC Online (programmatic)

nrc.nl provides 24/7 news coverage where
NRC reporting is presented in a clear,
accessible and straightforward fashion.

A Cookieless platform

A Not on the open-market
A DSP: Adform

A Buyer Name: Route
A Buyer ID on Adform SSP: 5721
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NRC additional reach

727000
461.000 441000
232.000
NRC Doordeweeks NRC Weekend
Print M Print + Digital replica

NRC + 90% +58%
De Telegraaf +5% + 6%
De Volkskrant +54% +45%
Het Financieel Dagblad +16% +18%

Source: NOM NPMM 2023-1IV
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Digital edition features

De

Volkskrant
Accessible without a login/profile
profile or login OgIm/PTo
Option to link advert to x
advertiser
Archive accessible to all
visitors (including those login/profile

without a profile or login)

FD

Telegraaf

login/profile

login/profile

AD

login/profile

login/profile
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NRC Digital Impact Pages

o L8 8 8 8 & 4

SILVERJET = — SILVERIET AExclusive in NRC Digital Edition

SILVERJET SELECTEERT DE MOOISTE RESORTS T = i MELDU AAN VOOR ONZE WEKELLIKSE A MaXimum attention and. impact

DIE DE WERELD U TE BIEDEN HEEFT I b g NIEUWSBRIEF EN LAAT U INSPIREREN

A1/1-page, 2/1 page or 4 x 1/1 page

BEKIJK ONZE RESORTS

AFull-screen & clickable

AClear call-to-action

Silverjet increased website traffic and conversion through inspiring
holiday images and a clear call-to-action
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Branded Content
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Three options offered by NRC

With XTR quality label Native advertorial Native brand page

> Possiblein print and/or > Production or ) Fustqm corporate
online editing by NRC identity

>  Direction & > Single advertorial > Production or editing
production: 100% XTR or series by NRC
Branded Content > CPM, package >  Single advertorial or

>  Series of stories prices series

> Quality view > CPM, package prices
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Why branded content with NRC?

We believe that objectives, solutions and
the pricing model should be aligned.

That is why NRC has introduced the Quality
View.

Pay per quality
view above 15 sec

A Optimised content, layout and boost

A Pay per quality view of 15 sec
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How we make a difference

E s
Storyline

Content

optimisation

Scroll behaviour

Reading time
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Pricing by active reading minutes

Objectives, solutions and pricing model should be aligned.
That is why NRC has introduced a new pricing model: the
Quality View.

Pricing by quality view; you only pay if a reader actively reads
the article for at least 15 seconds.

A Continuous (real-time) optimisation of content, layout and boost

Omgaan met tegenslag:
met de juiste mindset
lukt het ineens wél

eien naar de top

A Your own partner page within nrc.nl where all content is visible

A The content remains accessible online
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XTR branded content has been proven effective

®

+35%

brand consideration

+36%

DPOSItIVe assoclations

armong the exposed audience +18% @%

brand preference
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NRC podcasts

JFPLEE, HAAGSE M GEREDE |
dezhi pee ZAKEN TJFEL

i 2

More than 2 million unique listens per month
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Daily news podcasts

fd.

Dagkoers

Elke Dag

187.071 59.539 338.794

Source:NLO podcast & audio on demand, March 2024, Elke Dag (previously: de Kamer van Klok) / weekly downloads
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#1 news brand for quality journalism in the 18+ demo

% follow NRC journalism (print + digital + audio)

o
nrc) 19%
(index 119)
Over 3.7 million 3.2 million
net reach per streams per
month month

2021 2022

Source: GFK NRC monthly screening June 2022 and June 2021
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High selectivity in ABI target Independent, quality
audience journalism
® —
050 ‘:._:]
S —0O
High engagement from Proven effective branded
paying readers content
1
Highly educated young Pay per published advert

people online
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Inspiration

NRC Magazine 2025




A new magazine that lives up to its expectations

Edition Month Theme
#25 February Dance
#26 March Fashion
#27 April Design
#28 May Old
#29 June Light
#30 July Literature
E S b e ke #31 September Fashion
#32 October Design
e MAGAZINE ™ MAGAZINE ™ MAGAZINE
#33 November Beauty
#34 December Holidays

\'J

737.000

readers each month
ABI index: 149

Source: NPMM 2024 - 11, print including digital reach
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Fashion
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EAU DE PARFUM




Fashion

LOUIS VUITTON
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Minotti
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