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‘Twice a year in luxurious print format and continuously
updated on the multimedia website ¢hapver.digitvar,
onapver merges diverse design disciplines and genres
into a conceptually curated whole: from interior, yacht
and automotive design to design-relevant topics in art,
architecture, haute horlogerie, and travel.
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Profile

Innovative and pioneering, iconic and inspiring, inter-
active and multimedia — and always committed
to the highest standards in journalism, visuals, and
tactile experience. Ghaptor — The Design Journal
represents a new era of high-quality contemporary
media — whether as a premium coftee table magazine
or a multimedia website, from the ¢napter App to
social media channels, from podcast to video plat-
form. With its unique design-focused editorial mix,
Chapver aims not only to inform or entertain its
readers, but to equally inspire and
fascinate them.
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Tarset audience

cnapter and all its multimedia offerings target a modern,
globally-minded, future-oriented and affluent core demo-
graphic aged 30 to 55. Decision-makers and opinion leaders
in the luxury sector, particularly from design, architecture,
mobility, and travel industries.
Cnapter readers highly value quality and individuality
and are distinguished by their sensitivity and competence
in style, as well as their deep interest in design, architecture,
technological innovation, future mobility, extraordinary
travel, and outstanding hotels. They are urban, cosmopoli-
tan, brand-conscious consumers who also act sustainably.
Chaptver also aims to break outdated stereotypes, particu-
larly those classifying topics like mobility/automotive/
technology as »traditionally male«. All media formats by
Ohapter are committed to diversity and speak equally and
naturally to both female and male audiences.




CGhaptor Magazine
Print Edition



Design

Chapter Magazine is characterized by its innovative
aesthetic, outstanding photography by internationally
renowned teams, and high-end graphic design —
combining uncompromising aesthetics with playful
creativity. The print edition is produced on premium

printed in oversized format (230 x 340 mm).

'This gives the magazine not only editorial, but also
visual and tactile longevity, uniqueness, and uncom-
promising quality.
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Key Faots — Print

- Reach (readers per copy): 115,000 readers
- Circulation: 23,000 copies

- Frequency of publication: twice a year

- Copy Price : 16,90 EUR

Publication dates
20206

Chapter XIV: 15 May 2026
Chapter XV: 01 November 2026

Advertising closing date is four weeks before publication date,

artwork must be received three weeks ahead of publication date.

/A

dvertising rates e

%! page (230x340mm) 9,000
24 page (460x340 mm) 15,000
Opening spread 17,000
Cover gatefold (three-sided) 24,000
U4 (230x340mm) 14,000

kAll prices are subject to statutory value-added tax / Agency discount: Iso/j




Distribution — Print

(A) Wholesaler and booK-
shop distribution

Ohapter is available in Germany, Austria and
Switzerland via press distributors IPS and PGV,
delivering to all major newsagents and station

bookshops.

(B) Premium-Partner
Distribution

Along with wholesale distribution, special prominence
is given to the distribution of 0naptver through
select premium partners. About a third of the total
circulation is distributed in highly-frequented,
exclusive hot spots such as airport lounges, about 80
luxury and boutique hotels luxury and boutique
hotels as well as galleries and showrooms in the
fields of design, lifestyle and mobility, providing
direct access to an enormously affluent target
group with an extraordinary affinity for design

and mobility.

Examples of onapter Premium-Partner-Distributors:

- Airport Lounges: Miles & More / Austrian Airlines

Senator sowie Business Class Airport Lounges

- Germany: Hotel Adlon Kempinski Berlin, Hotel

Bayerischer Hof, SO/ Berlin Das Stue, Grand
Hyatt Berlin, The Regent Berlin, Hotel de Rome
Berlin, KPM Hotel & Residences, Vitra Design
Museum, Museum fiir Gestaltung, Bauhaus
Archiv, etc.

- Austria: Hotel Imperial Vienna, Hotel Sans Souci

Wien, Palais Coburg Residenz, The Amauris
Vienna — Relais & Chateaux, Almanac Palais
Vienna, Bristol Vienna, Zola - Palais de Bohéme,

The Ritz-Carlton, Vienna

- Switzerland: Dolder Grand Hotel, Hotel Alex Lake

Zirich etc.



Print Speocifications

Ad formats
Full page: 230 x340 mm
Double page spread: 460 x 340 mm

- PDF-X3 or higher

- Artwork document size must equal page size

- 3mm bleed on all edges

- 1omm minimum distance from important text
and graphic elements to the cutting edge

- 16 mm minimum distance from important text
and graphic elements to the gutter margin

- Prior to creating the PDF make sure that all
graphics and photos are saved as CMYK

- Color profiles: PSO Uncoated 1SO12647 (eci)
or ISO Coated v2 300% (eci), depending
on placement — please contact:
mm@chapter-magazine.com

- PDFs must have all fonts embedded and all

images must be 300 dpi resolution

Contact for technical questions & file delivery:
Miri Marijanovic — mm@chapter-magazine.com
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Brand Collaborations

With our collaboration partners, we look
forward to realizing innovative, engaging,
and unique projects in the spirit of the
ohapter Magazine concept. Whether the
focus is on photo shoots, editorial features,
or product presentations — our team of
internationally acclaimed photographers,
video producers, set designers, and journa-
lists always takes a multimedia approach.
We create premium content for powerful

-

g

multimedia storytelling.

& Chapter ITI, BMW Garmésoh, Christian Kain
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Multimedia Btorytelling 2.0

With the multimedia platform ¢naptver.digitvat
— accessible via www. onapter.digitatl and as
an iOS/Android app — Onapter unites all its
media offerings at a single, central touchpoint.

In addition to the stand-alone online magazine
and the ¢rnapter Taiks and Chapter TV audio/
video channels, all publishing formats are inter-
connected and accessible from one place.

-

Rigid divisions between digital-first features, audio/
video content, social media channels, e-paper
editions, and more are dissolved — brought
together in a single storytelling platform tailored
to modern reading and usage behavior.

Even the print editions are partially enhanced
with augmented reality features and scannable
tracking visuals that link to related digital
content, bringing them to life within the broader
multimedia concept.




Chapter Talks

Episode 30 - Stefan Sagmeister
Chapter Talks Podcast

The podcast series Gnapter Tatks — Design continues
the magazine’s editorial quality in an innovative talk
format. At its core: engaging conversations with leading
figures from all design disciplines — product, interior,
and automotive design, as well as architecture, art, and
haute horlogerie. Designers and entrepreneurs share
their personal success stories and design philosophies in
exclusive interviews.

Chapter Talkes is available on the onapter.aigitat
website, the iOS/Android app, and all major audio
platforms such as Spotify, Apple Podcasts, Amazon
Music, and more.

Interested in integrating your brand? We offer sponsorship
opportunities ranging from host-read ads and branded
podcast episodes to cross-media collaborations. Please
reach out for more information.

Sponsored Podcast-Episode Price on request
Pre-Roll or Mid-Roll podcast ad 1,400 EUR

k & Chapter Talks




Chapter TV

Cnapter TV focuses on high-quality, visually compelling
video productions. From creatively staged product presen-
tations to intimate portraits of designers, entrepreneurs,
and their work across design, art, and architecture —
Chapter TV always aims to inspire and communicate the
emotional dimension of design.

Ohapter TV is available via the Cnapter.aigital
website, the iOS/Android app and anapter TV YouTube
channel. We're happy to inform you about bespoke video
collaborations, from high-end image films and product
showcases to social videos and creative multimedia
formats.

\ /N Vieit to the studio of designer Werner Aisslinger




AR-Storytelling

Chapter.ddgital integrates print editions into its
multimedia concept, tapping into the full potential of
cross-media storytelling. From scannable visuals in print
that link to related digital content (e.g., photo series
connected to podcast episodes or behind-the-scenes
videos), to augmented reality experiences that literally
»bring images to life«.

We're happy to develop custom, innovative AR and
multimedia concepts with our advertising partners —
creating highly memorable storytelling formats.

k & Use of soannable print visuals




Key Faots — Digital

Chapter Multimedia-
Webgite

wurwr. ohapter.drgivtal,/ en
German and English Language version available
Reach: 64,000 Unique Visitors /

142,000 Page Impressions p.m. (Q4 / 2025)

Chapter App

All multimedia channels and digital issues
linked in one common App. Free download

via Apple/Google Play App Store

Chapter Talks
¢ Chapter TV

Streaming via Chapter.digital and/or App
and via all relevant audio and video platforms

(You'Tube, Spotify, iTunes, Google Podcasts

and many more)

Reach cnaptor Tatks Podcast:

Average downloads per episode (1st month):
7,000—14,000
Long-term reach (6+ months):
16,000—-30,000 downloads per episode

Soocial Media

Instagram (@onapter.magazine):
25,000 followers



Ads — Digital

» All banners have a running time of 2 weeks.

- Banners in the leaderboard space hold a maximum
of three adverts on rotation.

- 'The imagery of the banners can be supplied as
jpeg, .png or .gif and with a size of 150 KB.

- There will be an associative fee, if you require us to
create the imagery for you.

/;dvertising:natesmmm

Superbanner Header (300 x 250 px)
Superbanner Footer (1300 x 250 px)
Rectangle, Main Page (560 x 495 px)

Square, Feature-Page
k (800 x 250 px; Thematic targeting possible, e.g. Design, Automotive)

2.800
2.000
1.800

I.ZOCy




Ads — Digital

Superbanner Header (1300 x 250 px) Superbanner Footer (1300 x 250 px)

Neue Strdmunsg
——

Rectangle, Main Page (560 x 495 px)

Changing Volumes




Plastic Media

New

CELEBRATING 2 DECADES
OF INDEPENDENT PUBLISHING

Since 2003, Plastic Media has been producing
internationally influential lifestyle and culture
magazines (such as TNDIH, Material Magazine,
Onapter) as well as multiple rewarded Corporate
Publishing titles and digital media products
for internationally renowned consumer brands.

Ghapter

-
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The team is also responsible for campaigns and
agency services in the fields of creation and

brand consulting.
For more information on our publishing
products and agency services please visit

plastiomeadra.oeu



http://www.plasticmedia.eu

contaots

EDITOR-IN-CHIEF
Clemens Steinmiiller
Cs @c/mp ter-magagine.com

CREATIVE DIRECTOR
Dzenana Mujadzic
dm@chapter-magazine.com

BraND COLLABORATIONS, MARKETING
AND DISTRIBUTION
Miri Marijanovic
mm@chapter-magazine.com

PUBLISHING DIRECTORS
Kira Stachowitsch
kira@plasticmedia.eu
Clemens Steinmiiller
clemens@plasticmedia.eu

OFFICES

Plastic Media Berlin
Goltzstrasse 52, D-107 1 Berlin

Plastic Media Vienna
Neubaugasse 6 /1/1, A-1070 Vienna
+43 (0) 650 99 00O 22

hello@chapter-magazine.com

Multimedia website: www.chapter.digital

Plastic Media
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